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AnHoTanus. B cratbe oOCyxIaercs CTpyKTypa U COACpKaHWE IIEHHOCTHOTO KOMIIOHEHTA
counokynbtypHoro kosmenta SUSTAINABLE FASHION u ero oueHouyHas akTyajau3alus B
AHTJIOS3BIYHOM MeUaANCKypce. B OCHOBY M3ydeHMs JIMHTBUCTHUYECKOTO OTPAKEHHUS! IEHHOCTHBIX
napameTpoB KoHuenta SUSTAINABLE FASHION mnosno)xeHa THUIIOJIOTHSI OLEHOYHBIX 3HAUYEHUM.
Cucremaruzanusi OOIIEOIEHOYHBIX U YACTHOOIEHOYHBIX BBICKA3BIBAHHUM, OOBEKTUBUPYIOIINX
AKCHOJIOTUYECKH MAapKUPOBAHHBIE TPU3HAKA MCCIEAYEeMOr0 KOHUEMNTAa, I03BOJuIa BBISIBUTH
TeJIOHUCTUYECKHUE, YTHIUTAPHBIE, JCTETHYECKUE, OSTUYECKHUE, DKOJOTHUYECKHE, COIUATbHBIC
nenHocty koHuenrta SUSTAINABLE FASHION. Pe3ynbratsl uccieoBaHus O3BOJISIIOT CAENATh
BBIBOJ] O TOM, uTO 1eHHOCTHOe n3MepeHue konuenta SUSTAINABLE FASHION, 3anoxxeHHoe B
CEMAHTUKE COOTBETCTBYIOLIMX OLIEHOYHBIX BBICKA3bIBAHHUM, COAEPKUT LIEHHOCTHBIE OPUEHTHUPBHI,
HalpaBJieHHbIE Ha TMOJJCP)KaHUE IKU3HECTIOCOOHOCTH SKOCHCTeMBbI W Ha (OPMHUPOBAHHE
OCO3HAaHHOTO MOTPEOUTENHCKOTO MOBEICHUS.

KimroueBbie ciaoBa: xonuent SUSTAINABLE FASHION, 1ieHHOCTH, OLIEHKA, OIEHOYHOE
BBICKA3bIBaHUE, JIMHTBOAKCUOJIOTUUECKUI aHaJIu3, MEIUAIUCKYPC.
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Abstract. The paper discusses value dimensions of the linguocultural regulative concept
SUSTAINABLE FASHION. The research objective of the paper is to explore the cognitive basis of
the evaluative aspect of the concept under consideration. The study of the value potential of the
concept SUSTAINABLE FASHION is viewed from the theoretical perspective of axiological
linguistics. Of particular concern in the study is the linguoaxiological analysis of the evaluative
language units verbalizing aesthetic value, environmental and ethical value, social value, hedonistic
value of the concept SUSTAINABLE FASHION in English media discourse. The results obtained
suggest that these value dimensions ensure a more responsible approach to fashion, shaping ethical
and conscious consumption behavior.

Kew words: concept SUSTAINABLE FASHION, values, evaluation, evaluative statement,
linguoaxiological analysis, media discourse.

Berenenmne (Introduction)

BKJIIOYEHHOCTh HACTOSIIET0 HCCIEAOBAaHUS B MPOOJIEMATHKY HAy4HbBIX
M3bICKAaHUI B cepe aKCHUOJOTMYECKUX XAPAKTEPUCTUK JIMHTBOKYJIBTYPHBIX
KOHLIETITOB O0YCIIOBIMBAET aKmyaibHOCmy HacTosen paOoTel. CTaThs Hayenena Ha
BBISIBIICHUE aKCHOJIOTUYECKU MapKHUPOBAaHHBIX A3BIKOBBIX €AVHMUII,
oObeKkTHBUpPYOIKX [eHHOCTHOe n3mepenue koHuenta SUSTAINABLE FASHION.
Hosusna wccnenoBanusi 00ycClOBJI€Ha BBEACHHUEM B HCCIEHOBATENbCKUN (OKYC
A3BIKOBOM PENpE3CHTAlMM LEHHOCTHBIX MapaMmeTpoB KoHuenta SUSTAINABLE
FASHION, akTyanu3upyrommx COLMaIbHO-OCO3HAHHOE OTHOIIeHue K moxae. o
HAaCTOSAIIEr0 BpeMeHH IeHHOCTHBIN oTeHInan kormenta SUSTAINABLE FASHION
He ObUI TPEeIMETOM JIMHIBOAKCHOJIOIMUECKOTO UCCIICIOBAHNUS.

Martepuanabl u Metoabl (Materials and methods)

OMIIMPUYECKUM  MaTepualioM  HCCIIEIOBaHUS  S3bIKOBOM  akTyalln3aluu
neHHocTHbIXx  acnekToB  koHienta SUSTAINABLE FASHION  mocnyxunu
MEIMATEKCThl ¢ TeMaTH4ecKol JoMUHaAHTOM fashion B 3JeKTpOHHBIX BepCcHsIX ras3er
The New York Times, The Guardian, The Independent. [Ins pocTrkeHus
MOCTaBJICHHOM 1€ OBUTHA UCTIONB30BaHBI METOIBI KOHIIENTYTbHO-AC(PUHUIIMOHHOTO
aHaJln3a, KOTHUTHUBHO-TUCKYPCHBHOTO  aHaiM3a, METOAbl  HMHTEPIpEeTaIuH,
WHTPOCTIEKITUH, THHTBOAKCHOJIOTMUECKOTO aHAIH3A.

Huckyccus (Discussion)

CoBpeMeHHBIH B3I Ha MUP TITyOOKO aHTPOTNOIIEHTPUYEH, 3TO 3HAYUT, YTO B
SI3bIKE HAXOJHUT OTPAKECHHUE BCSA 00JaCTh KOTHUTUBHOTO B3aMMOJICHCTBUS YeOBEKa C
MHPOM, B TOM YHUCJI€ U IIEHHOCTHOE OCMBICIEHNE TO03HABAEMOT'0 YEJIIOBEKOM MHPA,
MMEHHO B IICHHOCTHOM OTHOIIEHWH K MHPY «COCTOWT CIEIH(PUKa YEITOBEKA»
[Maciosa, 2011, c. 383]. Mup denmoBeveckol NEATEIHPHOCTH KaK WHIMBUIYATbHOH,
TaK M KOJUICKTHBHOHM, HACKBO3b MNpoHM3aH IieHHOcTsamMu [MBuH, 2006, c. 58].



H. ®. Anedupenko omnpenensieT UEHHOCTH KaK KYyJbTYpPHO 3Ha4MMble OTHOILEHUS
YeJIoBeKa K OKPYIKAIOIIEMY MHUPY, KOTOPBIE CIY’KAaT €My B KaueCTBE IEHHOCTHBIX
opuenTupoBl. [ COBPEMEHHON aKCHOJIOIMM WMHTEPEC IPEACTAaBIseT JUHAMUKA
COLIMAJIbHOW LIEHHOCTHOM MapagurMbl, TpaHChOpMalMu B CHUCTEME IICHHOCTEH,
KYJbTUBUPOBAHUE HOBBIX IIEHHOCTEM M MX BOIUIOLICHHE B aKCHOJOTMYECKHUX
KOHIIeTITax. MeToanKa W3y4YeHUs IICHHOCTHBIX JOMHHAHT B SI3bIKE Oa3WpyeTcss Ha
noustuu  «koHnent [Kapacuk, 2024a, c.186]. LleHHocTHas cocTaBisiomIas,
OTpaxkarolllas 3HaYMMOCTb KOHIIETITA KakK JIJIsl MHAMBUYaJIbHOTO CO3HAHMS, TaK U JJIs
KOJUIGKTUBHOTO  MEHTAJIMTETa, MPHU3HACTCA UEHTPAIbHOM  XapaKTepUCTUKOU
JUHTBOKYJIbTYpHOro KoHilenta [Kapacuk, 2002, c. 10]. LlenHocTHOE COaepIKaHHUE
KOHIIETITA PACKPBIBAECTCSI B BUJIE OPUEHTUPOB TOBEICHMUS, 3AJI0)KEHHBIX B CEMaHTHKE
COOTBETCTBYIOILIETO CMBICIIOBOTO 00pa3zoBanus [Kapacuk, 20246, c. 9].

deHOMEH MOJbl TPUHAIICKUT K 1EHHOCTHBIM ¢dopMaM MPOSBICHHUS
ACTETUYECKUX OTHOIIEHWU KyJIbTYypbl. MoIa Kak COLMOKYJIBTYPHBIA JTHUHAMUYHBIN
(beHOMEH  BOIUIOIIAET IICHHOCTHBIE YCTAaHOBKH, IICHHOCTHBIE OpUEHTAIUH,
IIEHHOCTHBIC JOMUHATHI, KOTOPBIE MMOJBEPralOTCs MEPEOCMBICICHHIO, TpaHChHOpMAaIIUU
B 3aBHUCUMOCTH OT psiia COLMANBbHBIX, MOIUTUUYECKUX, IKOHOMUYECKHX (PaKTOpOB
[Codman, 2004; Ipozmosa u ap., 2017]. JIuckypc MOJIbI Kak TPAHCIAATOP HHPOPMALIUU
O IICHHOCTHBIX JIOMMHAHTaX COIlMyMa OTJIMYACTCS  SPKO  BBIPAKCHHBIM
AKCHOJIOTUYECKUM XapaKTepOM M MEPUOJMYECKH MEHSIoUIeics akcuochepoi
[[anmyTuna, 2019, c. 8]. A. B. 'ohMaH cTpyKTypUpyeT TEOPETUUYCCKYIO MOJICIIb MO/IHI,
B KOTOPOU BBIJEISET JOMUHUPYIOIINE [IEHHOCTHBIC XapaKTEPUCTUKH, BKIIFOUAIOIIHE
COBPEMEHHOCTb, YHUBEPCATBHOCTh, IEMOHCTPATUBHOCTL U urpy [["odman, 2004]. B
JUHTBOKOHIIENTYAJbHBIX U JIMHTBOJAUCKYPCUBHBIX HUCCIEAOBAHUSIX (DEHOMEHA MOJIbI
BBIICIISAIOT KIIOYEBbIE KOHIIETITHI, BOILIOIIAIOIINE IICHHOCTH MObI [Apakenosa, 2017,
bonotoBa, 2017; Uypcuna, 2010; Sradapora, 2014]. B auckypcuBHOM
KOHCTPpYHpOBaHUM o0Opa3a Oyaymiero B chepe MOJbI BBISBISIIOTCS aKCHUOJOTHUUECKUE
napaMeTphl: SPKOCTh, HHHOBAIIMOHHOCTH U KpeaTHBHOCTD [Kiamep, 2024].

B coBpeMEHHBIX JHUCKYpPCUBHBIX TMPAaKTHKaX B IEHTP aKCHOJOTHYECKOMN
pediekcuu BBIIBUTAETCSI OCO3HAHUE JIECTPYKTUBHOTO aHTPOIMOTEHHOTO BO3/ICUCTBUS
Ha OKPY’KaIOIYIO CPeAy, PACTOUUTENBHOE OTHOILIEHUE K pECypcaM, U BCE Yalle yepes
NpU3My MpPOOJIEM 3KOJIOTMYECKUX YIrpo3 U PHUCKOB OCMBICICHHIO TOJBEPraeTcs
IIEHHOCTHBIA KOH(QIMKT MEXKIY MOJOW W 3Kojorueit [bunoro u ap., 2019; Wnbuw,
2017; Canoxnukosa, 2021]. OueHouHasi KaTeropu3alnsi HEraTUBHOTO BO3CHCTBHS
MOJBl Ha OKpPYXAIOIIyl0 Cpeay HaXOAUT OTPaXEHHUE B TMPOIMO3UIIUOHATHFHOM
coJiepKaHUU MEINATEKCTOB, B KOTOPHIX MOJIA MOIy4YaeT HHTEPIIPETAIUIO KaK OJIUH U3
KPYITHEHTIINX UICTOYHUKOB 3arpsI3HEHUSI U JIETPaJlallii TUTAHETAPHOM SKOCHUCTEMBI, CP. '
Fashion is a hugely polluting industry, it is a top global polluter [The Guardian view
on fast fashion..., 2020]; The fashion industry is one of the main contributors to the
world’s largest pollution [Helbig, 2018]. I1epenpon3BoACcTBO U CBEPXIIOTPEOICHNE B
WHIYyCTPUU MOJBI PUBOIUT K TOMY, YTO TIOUTH IATAs 9YaCTh MPOU3BOTUMOMN OJICIKIBI
Macc-MapKeTa OKa3bIBa€TCsl HA TEKCTHIIBHBIX CBAJIKax WM cxuraercs [bunoto u ap.,
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2019; Niinimaki, 2015]. PacrouutenbHoe moTpedieHne ¢GopMUpyeT OOIEecTBO /
KyJbTYpy OIHOPA30BOr0 TOTPEOJICHUS, O YEM CBHUJICTEILCTBYIOT OIICHOUYHBIC
nomuHaiuu throwaway society, throwaway culture, disposable society, disposable
culture, liquid culture, waste culture.

[IpobGnema HEraTUBHOTO BO3CHCTBUS MOJABI HA OKPYXKAIOIIYIO Cpeay 3aaaéT
BEKTOpP HOBOTO COIMAIbHO-OCO3HAHHOTO TMOJX0Ja K WHIYCTPHUU MOJbI, KOTOPBIM
HaxOJIUT SI3BIKOBYIO pernpe3eHtanuio B conaepxkanuu konmenta SUSTAINABLE
FASHION. IlenHocTHOE cojaep)KaHHE JaHHOTO KOHIICNTA MPOSBISIETCS B BHJIEC
OPUEHTHUPOB MOBEJICHUS HAa CHU)KEHHWE HETaTHUBHOTO BO3JCHCTBUS Ha JKOCHUCTEMY,
00BEKTUBHPYEMBIX Ha MPOIO3UIIMOHAIBHOM YPOBHE, cp.: Sustainable fashion refers
to the concept of creating fashion items in a way that reduces the environmental
impact and promotes social responsibility throughout the entire production process
[What is sustainable fashion..., 2023]. Bektop Ha 3KOJOTH3AIHIO CBUICTEIBCTBYET O
TOM, YTO YCTOWYMBAS MOJIa CTPEMUTCS CTaTh OJHUM W3 JOMHHHPYIOIIUX PECYPCOB,
TPAHCIUPYIONIUX I[IEHHOCTH HOBOro obOmiectBa» [CamoknukoBa, 2021, c.229]. B
3apyOeKHBIX MEKIUCIMIUIMHAPHBIX HccienoBanusax (enomeHa sustainable fashion
MOCTYJIUPYETCS 3HAYMMOCTh WM3yYCHHSI IIEHHOCTHBIX OCHOB JTOTO COIHAJIBHO-
KynbTypHOTO siBnerus — “It is worthwhile to investigate the value base in sustainable
fashion” [Niinimaki, 2015, p. 11].

N3yuenune akcmomorndeckoro acnekra konmenta SUSTAINABLE FASHION
MO3BOJIUT IIy0Xke MOHATh TPAHCIUPYEMbIE B COLMYM IICHHOCTHBIE OpHEHTAIINH,
HalpaBJeHHbIE Ha TpaHcPopMalMio MPUHIMUIIOB ToTpedneHus. BepOamsHoe
BOIUJIOIIEHUE IIEHHOCTEH CBSI3aHO C MPOIIECCOM OIICHUBAHUS KaK aKTOM YCTaHOBJICHHUS
[IEHHOCTHOTO OTHOIICHUS Yepe3 OIIEHKY, MOCPEICTBOM KOTOPOW QopMUpyeTCs
AKCUOJIOTMYECKUN KOMIIOHEHT SI3bIKOBOM CEMaHTUKA. B OCHOBY U3y4deHUs
JUHTBUCTUYECKOTO OTPaKEHUS IIEHHOCTHBIX napameTpoB konienta SUSTAINABLE
FASHION mosoxena THOOJOTHSA OIEHOYHBIX 3HAYEHUNW. B TAaKCOHOMHH OIIEHOK
BBIJICISIFOTCSL OOIIEOIICHOYHBIC 3HAYCHHUS M YAaCTHOOIICHOYHBIC 3HAYCHMSI, Pa3IUUMC
MEXIy KOTOPBIMH 3aKJIIOYaeTcss B 00BEMe OICHOYHBIX U JCCKPUIITUBHBIX
KOMIIOHEHTOB B HUX CTpykType [ApyTioHoBa, 1988; ApytioHoBa, 1999]. B
aHAIM3UPYEMOM SI3BIKOBOM Marepuaie OOIIEOICHOUYHBIC 3HAYEHUS PeaTu3yIoTCs
npuiarareapHbiMu §00d, bad W uX CHHOHMMaMH C Pa3HBIMH CTHJIHUCTHYCCKHMH H
JKCTpeccHBHBIMU ~ oTTeHKamu  (great, beneficial, marvelous, cool, crusty).
[IpunararenpHpie  OOMIEH  OIEHKHM  BBIPAXKAIOT  «XOJHUCTUYECKYIO  OICHKY,
aKCUOJIOTHUYECKUI uTor» [ApyTioHoBa, 1999, c. 198]. O6ias oreHka MprcyxaaeTcs
M0 COBOKYIMHOCTH TPHU3HAKOB, 3aMellas OMPEACIICHHbIN CHEKTP YaCTHOOIEHOYHBIX
MPU3HAKOB, COCTABJISIONIMX CTEPEOTHUITHOE TIpeAcTaBieHne 00 o0bekTe. Tak,
HAIIpHMep, B OLIEHOYHBIX BhICKa3biBaHusax Secondhand fashion is great for people’s
pockets and the planet [Quach, 2021]; Sustainable fashion is beneficial for the
environment, society, and the economy [Sustainable Fashion..., 2024],
MO/IPAa3yMEBACTC COBOKYITHOCTh  aKCHOJIOTMYECKH PEJICBAHTHBIX IPU3HAKOB:
COKpaujeHue He2amusHo20 8030etiCmaUsi UHOYCIMPULU MOObL HA OKPYHCAIOWYIO Cpedy,
noBblULeHUE COYUATbHOU OMBEMCMBEHHOCMU, NOOWpeHue 0Oonee O0CO3HAHHO20
nompebnenusa. VIHpopMaTUBHAsT  HENOCTATOYHOCTh  OLIEHOYHBIX  MPEIUKATOB
KOMIIEHCUPYETCsl TMPU TMOMOIIM JIE€CKPUIITUBHOTO pPa3BEepThIBAHUS OLEHKH, CP.:



Sustainable fashion is better than fast fashion because it reduces environmental
Impact and promotes ethical practices [Sharma, 2024]. ®yHKI1I0 OCHOBaHHUS OLICHKH
BHIMIOJIHSIET ~ BBOJMMOE  COIO30M  Dhecause  mpuaaTOYHOE  MPEIOKEHUE,
apryMEHTUPYIOILEE MO3UTUBHYIO OLIEHKY YCTOMYNBOW MOJBI.

B auckypce ycTOWYMBOW MOJIBI OOIIEOIICHOYHOE 3HAYCHHE BEpOaTU3yeTCs
OIICHOYHBEIM TIpenukaroMm Cool, cp.: ‘Repair is the new cool . how Amsterdam started
a fashion revolution [Beddington, 2023]; Upcycling is cool not crusty [Mac Donnell,
2025]. Ilpunararensabie COOl, Crusty peaau3yroT OLEHOYHBIC CIACHIOBBIC 3HAYCHH,
UMECIOIIME OTHOIIeHHEe K Moze, cp.. cool — great, excellent, wonderful, stylish,
fashionable [OED, s.a.]; crusty — a style of dress and appearance that is intentionally
messy, with a focus on functionality [MEDAL, 2007].

Tunonorus YaCTHOOLICHOYHBIX 3HAYCHU I BKJIFOYAET CEHCOPHBIE
(ICUXONOTHYECKUEe, HHTEIUICKTyalbHbIe, BKYCOBBIE) OIICHKU; CyOJIMMHUPOBAHHBIC
OLICHKM (ACTETUYECKHE U JTHUYECKHUE); palUOHAIUCTHYECKHE (yTHJIMTAPHBIE,
HOPMAaTHBHBIC, TEICOJIOTUYCCKIE) OIICHKH [ApyTIoHOBa, 1999, c. 198]. B cemanTuky
YaCTHOOIICHOYHBIX MPEIUKATOB BXOJUT JIECKPUIITUBHBIM KOMIIOHEHT, YKAa3bIBAIOIIUI
Ha TO WJIA MUHOE CBOMCTBO OOBEKTA, KOTOPOE MOdy4yaeT oueHKy. Kak sBCTByeT u3
A3BIKOBOTO MaTepuasia, yacTHas oreHka mnpuszHakoB koHrenta SUSTAINABLE
FASHION  cooTBercTByeT cpa3dy HECKOJBKHM  TMPUHIUIAM  [IEHHOCTHOMN
napameTpHu3aluu: MOPAIbHO-3TUHYECKOMY, ICTETUYECKOMY, T'€IOHUCTUUECKOMY .

['enonucTuyeckyto o0JacTh OBITOBAHUS LIEHHOCTH, KOTOpas Kacaercs: cqepbl
OIIYIICHHH, OTIPEIETIIEMbIX B TEPMUHAX «IIPUSITHOE — OTBPATUTEIbHOEY, (DOPMUPYIOT
CEHCOPHBIE OILICHKHA, KOTOpPhIE HE HMMEKT OCHOBaHUA W, KaK MOJYEPKUBAET
H. JI. ApyTioHOBa, 0OBIYHO HE MOTUBHUPYIOTCS B CHITY TOTO, YTO OHH UCXOJIST U3 TOTO
OILYILIEHHUSI, KOTOPOE, HE3aBUCUMO OT BOJIM U CAMOKOHTPOJISI, UCIIBITHIBAET YEIIOBEK»
[ApyTioHoBa, 1999, ¢. 199]. B nuckypce ycToiHUnBO# MO/IbI Y€JI0BEK aKCHOJIOTHUECKU
MapKUpyeT CBOWMCTBAa NPEIMETOB MOIbl M MOPOXKIAEMBbIE HMMH CEHCOpHBIE
BrieyatiaeHusi. CEHCOpHbIE OLEHKH OpPUEHTUPYIOT 4YeJlOBeKa B MPUPOJHON H
COLIMAJIBHOM CpeJlie, CHOCOOCTBYSl, B YaCTHOCTH, AOCTHKEHUIO KOMQOPTHOCTH.
OneHoyHass XapakTEpUCTHMKA OLIYIIEHHWM B JHCKypCE YCTOMYHMBOM  MOJIBI
BepOanmusyetcst ciaooMm comfort u ero mpousBoguasiMu comfortable, comfortably, B
3HAYEHUU KOTOPBIX 3aJI0KEHBI JECKPUIITUBHBIEC U OLIEHOUHBIE IPU3HAKU «YJT00CTBOY,
«cB00O/Ia IBMKCHUIY, «ITPUATHBIN JIJIsl IOJB30BaHus», cp: comfortable — (especially
of clothes or furnishings) providing physical ease and relaxation [OLD, s.a.].
Omnenounsie HoMuHarmm SOft, breathable, silky soft BepGamusyroT mnpusTHBIC
TaKTUJIbHBIE OUIYIICHUSI OT WU3JeNUA U3 DKOJIOTMYECKUX TKaHEH, HICAIbHO
MOJIXOASAIINX JJIsi YyBCTBUTEIILHOW KOXKH, cp.. The materials used in sustainable
fashion have changed radically: organic cotton: soft, breathable and perfect for
sensitive skin [Rohan, 2023]; Tencel™: A wood-derived fiber that is silky soft and
extremely comfortable [What is Tencel?..., 2023]. TlpousBogHasi HOMUHAIHS
breathable xonmentyanu3upyer CBOWCTBO TKaHU OBITH BO3TYXOMPOBOJUMOM, YTO
obecnieunBaeT KoMpopT pu HOcke, cp.: fabric that allows air to pass through it easily,
so that clothing made from it does not become too warm or uncomfortable [CLD,
2001].



OOnacTb BBIBEJEHUSI IIEHHOCTEW, CBSI3aHHAs C TPAKTUYECKON IMOJIb30MH,
BBIPAKAETCS OIEHOYHBIMU BBICKA3bIBAHUSMU YTHJINTAPHOW OICHKH. Y TUIIUTapHAS
OLICHKAa «OCHOBAaHA Ha BBIOOPE TOrO, YTO MOXKET OBITh IOJE3HBIM WM MOMKET
ONarompusATCTBOBAThH BHITIOJIHEHUIO HEKOTOpOW 3amaun» [ApyTioHoBa, 1988, c. 68].
Y TunuTapHble OIIEHKN YCTaHABIMBAIOT LEIH U YKA3bIBAIOT CPEACTBA UX JOCTHIKECHHUS
[MBuH, 2006, c.15]. B BbICKa3bIBaHUSIX YTWIMTAPHOW OIICHKH, KaK OTMEYaeT
H. 1. ApyTioHOBa, OIIGHOYHOE CJIOBO «CTPEMHUTCS MPHUOOPECTU PEISIUOHHOE
3HAYEHHE, YCTAHOBUB OTHOIIICHUE MEXIY CPEACTBOM M IieJiblo» [ApyTioHOBa, 1988,
c. 70]. [laHHBIF BHJ OIICHKH CBSI3aH CO 3HAYCHUEM IIOJIC3HOCTH M BO3MOXKHOCTH
UCIIOJIb30BaHUSI 00bEKTa B KaKuUX-IHOO0 1ensx. [103UTUBHO IIEeHHOM sIBIIsI€TCA Takas
CUTYaIIMsl, KKaKOW OHA 00JcHA Oblmb B COOTBETCTBUU C CYLIECTBYIOIIUM B JaHHOM
obrrecTBe oOpa3ioM wiu cranaaprom» [MBun, 2006, c. 8]. B muckypce ycToitunBoit
MOJbl OOBEKTAMU YTUIUTAPHOW OIICHKHU SIBJISIIOTCS MaTepUalibl, ChIPbE, MPEIMETHI
WHJYCTPUU MOJbI, CHIDKAIOIIME MaryOHOE BO3JIEUCTBUE Ha OKPYXAIOIIYIO CpEny.
CpencTtBoM penpe3eHTAllMd  YTWIMTAPHOM OLEHKM BBICTYIAIOT IPOU3BOIHBIC
npuiaratensHble ¢ cypdukcom -able (sustainable, mendable, reparable,
biodegradable, compostable, durable, recyclable, traceable, wearable, upgradeable).
[TpoTotunmueckoe 3HaueHue cyddukca -able nepunupyercs xak ‘able to be verbed’
— ‘IPUTOAHBIA 1JI1 OCYIIECTBICHUS JAECUCTBUS, OOO3HAYEHHOIO MPOU3BOJAILIECH
ocHoBoii’ [Lee, 2004]. HomuHupyemble BBIIICHA3BAHHBIMH IPHJIATaTEIIBHBIMU
CBOMCTBA, TMpU3HAKU, OOYCIOBJIEHHbIE BHYTPEHHMMU KauyeCTBaMH OOBEKTa,
OKa3bIBAIOTCSl TIOJIE3HBIMA B PEHICHUH 3a7adyd [0 COKPAIIEHUIO HETaTUBHOTO
BO3JICUCTBHS MCIOJIb3YEMbIX B UHIyCTPUU MOJBI CHIPbS U MaTEPHAIIOB, TO €CTh OHH
CTaHOBSITCS AKCHUOJIOTMYECKH MApKHUPOBAHHBIMU. YTHUJIMTapHas OIEHKA KaK BHJ
paIMOHAIMCTUYCCKOM OLIEHKH MMeeT 00BEKTUBHEBIC OCHOBaHusA, cp.: The idea behind
sustainable materials is that they are less damaging to the environment [Gould, 2015]
— WCIOJb3YEMbIE MAaTEPHUAIIbI OTBEYAIOT KPUTEPHUIO YTUIUTAPHON OILIEHKHU, MOCKOJIBKY
OHM MIPUHOCST MEHBIIUN BPEJl SIKOCUCTEME, & PEMOHT OJEXK/Ibl MI03BOJIIET COKPATUTD
TeKCTHIbHBIE 0TX0xbI, cp.. Most clothing problems are easily mendable: missing
buttons and loose stitching, for example [Helbig, 2018]. Hcmnonb3oBanue
OMopaznaraeMoro Chlpbsi HalleJICHO Ha CHH)KEHHUE YPOBHS 3arpsA3HEHUs] OKpPY KaroIIei
cpensl, cp.: Biodegradable fabrics naturally decompose when discarded, they are
environmentally friendly — they reduce pollution levels [Preston, 2025]. TTo3utuBHY0
YTHJIMTAPHYIO [IEHHOCTh BepOanu3yer npuiaratenbHoe durable, o0bekTrBHpyromee
JI0JITOBEYHOCTh, M3HOCOCTOMKOCTh Marepuajos, cp.. Durable clothing reduces the
need for frequent replacements, helping to decrease textile waste [Durable Clothing...,
2025].

AKCHOJIOTUYECKH  HAarpy’kK€HHO€  JUCKYPCUBHOE  MEIUANPOCTPAHCTBO
aKTyaJIM3UPYeT 3CTETUUYECKYIO OLIEHKY OOBEKTOB YCTOWYMBOM MOJBI. DCTETHUYECKas
OIICHKAa CBfA3aHA «C YJOBJIECTBOPEHHWEM YYyBCTBA MPEKPACHOro» [ApyTioHOBa, 1999,
c. 199]. Kak cnoco0 ycTaHOBJICHHS ICTECTHUECKON IIEHHOCTH O0OBEKTa, ICTCTHUYCCKAs
OLICHKA BBIPAXKAETCS MOCPEACTBOM JIEKCUUECKUX €IMHMIL, BEPOATU3YIOIIUX KPUTEPUU
KpacoTbl, TapPMOHMHM W CTHJS, YTO CBOMCTBEHHO JCTETUYECKOMY BOCHPHITHIO
0o0bekToB. B anrnosizpryHoi akcuocdepe auckypcea mojsl JI. P. ApakenoBa Bbienser



apxerunuueckuii  koHuent BEAUTY, KkoTopelii BXOAMT B  ILEHHOCTHYIO
KoHIlenTochepy TUcKypca Mobl [Apakenosa, 2017].

B cucremy scretmueckux 1enHoctedr Bxoaut u koHment SUSTAINABLE
FASHION. Ocretnka ycTOWYMBOIl MOJABI MpeTepreBaeT TpaHCPOpPMAIUIO B
COOTBETCTBUM C HOBOW HJICOJIOTHEN MOTPEOJICHHs, BEKTOP KOTOPOW HAINpaBIEH Ha
9KOJOInm3annro, Ha COXPAaHCHHC HOTpGGHTCJIBCKOfI HCHHOCTH MPCAMCTOB MOJbI, HC
yMEHbIIAA ITPHU 3TOM 3HAYUMOCTHU TPAAUITUOHHBIX HpeI[CTaBJICHI/Iﬁ 0 KpacCcoTeC U CTUJIC,
ICTETUYECKOU IMPUBJICKATCIBbHOCTH IIPCAMCTOB MOJIBI. BOHpOC 00 DCTETUYECKOH
OCHOBC YCTOfI‘{HBOﬁ MOAbBI H €C KpPHUTCPHUCB, IIaPaMCTPOB, OCBCHIACTCA B
COLIMOJIOTMYECKUX U MAapKETHHIOBBIX HccienoBanusax [Folkmann, 2015; Zafarmand et
al., 2003]. Dcrernyeckas IEHHOCTH MPEAMETOB yCTOMYMBOW MOJABI B
HpO(i)eCCI/IOHEUIBHOM AUCKYPCC OIIPCACIACTCA KdK COBOKYIIHOCTH AKCHOJOTHUYCCKH
MApKHPOBAHHBIX IIAPAMCTPOB, CBA3AHHBIX KaK CO C(bepoﬁ MOJbI, TAK U C OCO3HAHHBIM
OTHOIICHUEM K dKocucTeMe, cp.: Sustainable clothing can have significant aesthetic
value by offering a unique and desirable style that aligns with environmental and
ethical values. It can be achieved through timeless designs, high-quality materials,
and a focus on durability and versatility, creating a personal style that is both
fashionable and environmentally conscious [Zafarmand et al, 2003].

[leHHOCTHOE€ OCMBICIIEHUE TMOJy4aeT mnapamerp ‘aesthetic durability’ —
‘acTeTUYECKasl OJATOBEUHOCTh / ‘JIOATOCPOYHOCTH’, TO 3HAYMT, UTO ICTETUUYECCKUM
HICAJIOM CTAHOBATCS HENOABIACTHBIC BPEMCHU 3JICTaHTHOCTH U CTHJIb, CP.. We believe
this collection of 7 most elegant and timeless dresses can help you find the dress that
will match your taste and style [7 Timeless Elegant Dresses..., 2024]; Timeless
elegance back in style as Fendi launches Milan fashion week [Cartner-Morley, 2023].
B pamkax Hegemu monet B Munane B depane 2023 roma J[xopmko Apmanu,
IPHU3HAHHBIA KOPOJh MOJIBI ¢ HempexoasmuMm ctuneM (fashion’s king of enduring
style) zasBwi, ut0 6eunsiti wux (timeless chic) caosa Bomien B Moxay, cp: The trend
headline from Milan fashion week may be that timeless chic is in after Giorgio Armani
closed proceedings on Sunday afternoon, reminding us that he is fashion’s king of
enduring style [Conlon, 2023]. /I»opmko ApMaHH 3aBEpHII, UTO «BHEBPEMEHHOCTDY
KaK HEOTHhEMJIEMBIN 3JIEMEHT APCTETHUYECKOTO noaxoaa " rjiiaBHass HEHHOCTD 6peHz[a,
«HE U3MEHHUTCS B Onmmkaiimee Bpemsi»: “‘Timelessness is an essential element of my
aesthetic approach and a core value for my brand,” the designer said. “And that is not
going to change any time soon” [Conlon, 2023]. Ouenounsie HoMuHammu timeless
dresses, timeless elegance, timeless chic, timeless style, timeless design Bomioriaror Ha
SI3IKOBOM YPOBHE 3CTETUKY YCTOMYMBOU MO/IbI, IEHHOCTBIO KOTOPOU SIBJISIETCS CTUIIb,
KOTOpI:IfI HC IIOABCPIKCH BIIMAHHUIO MOIBI H COXPAaHACT CBOKO AKTYAaJIbHOCTb Ha
NPOTSDKEHUM J0roro BpemenH, cp.: Clothes we want to wear for ever and ever might
seem like the opposite of what fashion represents. But from where I'm standing, they
look like the last word in chic [Cartner-Morley, 2022]. BueBpeMeHHas 3J1eraHTHOCTb
HC JUKTYCT, a IIO3BOJIICT IPOABUTDH CBOIO MHAMBUAYAJIbHOCTD, IIOCKOJIBKY 68.3I/IpyeTC$I
Ha IMPOBCPCHHLIX BPEMCHEM IIpUHIMUIIAX CTHUIIA. B JAUXOTOMHUYECKOM COIIOCTABJICHUU
MoZe Kak (EHOMEHY TMpexojsiieMy, OBICTPOTEUHOMY U IIOBEPXHOCTHOMY,
ITPOTUBOIIOCTABIIACTCA CTUJIb KaK BOIIJIOIIICHUEC YCTOﬁHHBOCTH,
camotoxkaectBeHHoctu [["opman, 2004, c. 147].


https://www.theguardian.com/fashion/milan-fashion-week

B ¢opmupoBanur I1IEHHOCTHOW KapTHUHBI YCTOMYMBOM MOJBl 3HAYMMBIMHU
SIBJISTFOTCST ’TUYECKHUE TICHHOCTH. 3apyOeKHBIE UCCIIEIOBATENS TPAKTYIOT YCTOMYHUBYIO
Moy / sustainable fashion kak «wicked problemy, moHumast mox 3TUM TEPMUHOM
3]1000/IHEBHYIO TIPOOJIEMY, KOTOpass HE UMEET OYEBUHOIO M MPOCTOTO PEUICHUs, U
MPUBJICUCHHE OTUYECKOTO W3MEPEHHS IIO3BOJUT YBHIETH TIpobiemy Oosee
XoaucTHYHO — Seeing problem areas more holistically and further to include the ethical
dimension more tightly to discussion [Niinimaki, 2015, p. 11]. DTudeckoe n3MepeHue
koHuenta SUSTAINABLE FASHION Bxkimroyaer Takue OTUYECKA 3HAYUMBIE
IICHHOCTH, KaK 3KOJOTHYECKYI0 3THKY — environmental ethics, npuHIUIIBI 3THYHOTO
notpeOaenuss — ethical consumption, sSThyeckMe NPUHIUIBI  COLMAILHON
cupaBeirBocty — Social justice and better working conditions, oTkas ot KeCTOKOTro
oOpamenust ¢ xkuBoTHBIME — animal ethics. IonoxurenpHas THYECKas OICHKA B
oOmeM ciaydae TpeOyeT OpHEHTAllMM Ha JTHYECKYI0 HOpPMY, COOJIIO/ICHHE
HPABCTBEHHOI'O0 KOJIEKCA, TO €CTh OOJIBIIETO WJIM MEHBIIEro KOJIUYECTBA MpPaBUI U
3aroBeici» [ApyTioHoBa, 1999, c. 199].

BrlieHa3BaHHbBIC  ATHYECKHME  IIEHHOCTH  BBIPAXKAIOTCS  OICHOYHBIMH
HOMUHAITUSIMHA, B KOTOPBHIX KIIOUEBOW BBIIBUTACTCS 3aJada IO O0OECIICUCHUIO
JIOCTOMHBIX YCIIOBUM TpyJa JJisi paOOTHUKOB, BKJIIOUYAs CIPaBEIMBYIO 3apa0OTHYIO
wiaty, cp.: An essential part of any ethical trade has to be to ensure that workers are
being paid a living wage [Siegle, 2010]; Fair pricing is key to a living wage and brands
must have the courage to change their profit model to combat poverty pay [Gould,
2014]; How to achieve fair wages in the fashion industry — we ask the experts [Gould,
2014]. DOrtuveckue MPHUHIMUIBI YCTOMYMBOW MOJBI MPEACTABICHBI HA YPOBHE
MPOTO3UIIMOHATIBHOTO cosiepkanusi, cp: Eco-fashion is any brand or line that attempts
to minimize the impact on the environment, and often the health of the consumers
and the working conditions for the people that are making the clothes [What is eco-
fashion..., 2016]. B npuBeneHHOM NpuMepe STUUECKUE TAPAMETPhl YCTOWYHBON MOJIBI
BBIPKEHBI OIICHOYHBIMH TTpoTIo3uIusMu: t0 minimize the impact on the environment,
the health and the working condition — munumusuposams spedonocnoe 6ozoeiicmsue
Ha 9KoJ02Uo, obecneuums OOCHIOUHbIE YCA08UsL mpyoa ONsi  pabOMHUKOS
npou38o0cmaa.

DTHYECKUM TMPUHITATIOM YCTOHYMBON MOJIBI SBIIICTCS TYMaHHOE OTHOIIECHUE K
KUBOTHBIM, OOBCKTUBHPYEMOEC HOMHHAIMSIMH, B CEMAHTHUKE KOTOPBIX 3aJI0’KCHA
MOJIOKUTEIbHAs OLCHOYHOCTh, cp: animal-friendly materials, animal protection,
animal welfare, animal well being. Otkas ot TecTupoBaHUSs MPOAYKIINN HA )KUBOTHBIX
Ha TPOTSKEHUU  BCETO  TPOU3BOJCTBEHHOTO  TPOIlecCa  aKTyaJIu3UpyeTcs
HOMHUHAIIMSIMA C CEMaHTHKOW oTpuianus, cp.. cruelty-free fashion, animal-free
leather, wildlife-free options, cruelty-free brands, cruelty-free alternatives, wildlife-
free alternatives. B coIMOKYJIbTYpHOM KOHTEKCTE 3KOJIOTHYHO-OPHEHTHPOBAHHOM
MOABl TIPU3HAK ‘OTCYTCTBHE B COCTaBE HOMHHAIMHM IOJIYYacT TO3UTHUBHBIM
OIICHOYHBIA 3HAK W MHTEPIPETUPYETCS KaK dTHYECKH MapKHUPOBaHHAS IEHHOCTh. C
TOYKM 3pPEHUS aKCHOJOTHMU MPHU3HAK <GIBJISIETCS TMO3UTUBHO IIEHHBIM, KOTJa €ro
OTCYTCTBHE HEraTuBHO IieHHO» [MBuH, 2006, c.26]. BpeHapl, oTKa3aBIIHECS OT
POU3BOJICTBA OJIEXK/bl M3 JKUBOTHBIX MATEPUAJIOB M MCHOJIb3YIOIIME MaTepUabl
PACTUTENBHOTO WM CUHTETUYECKOTO MPOUCXOXKICHUS, MO3UIMOHUPYIOT ce0sl Kak



vegan fashion wmm cruelty-free brands. Tak, Hanpumep, skojoruunbiii Openya Stella
McCartney no3unuoHHupyeT cedst Kak «CBOOOIHAsI OT KECTOKOCTH Moaay, cp.: Stella
McCartney has long been synonymous with cruelty-free fashion. McCartney’s brand
has never used leather, fur, feathers, or skins since its inception in 2001 [Vegetarian
Leather..., 2017]. Takum 00pa3oM, COIMOKYJIbTYPHBIH KOHIEHT-PETYJISTHB
SUSTAINABLE FASHION He TonpK0 00BEKTUBUPYET HOBOE TIOHUMAHUE MOJIBI KaK
COLMAIEHO-OTBETCTBEHHOTO  SIBJICHHWS, HO H CHOCOOCTBYeT TpaHChOopMaIuu
IICHHOCTHBIX 3CTETUYECKUX, ITHUECKUX, COITUATBHBIX OPUEHTHPOB TIOBEICHUSI.

3aksmouenue (Conclusion)

WTak, TMHTBOAKCHOJIOTMYECKUM aHAJTN3 COIepyKaHMsI IIEHHOCTHOTO KOMITOHEHTA
koHieita SUSTAINABLE FASHION mno3Bomui BBISIBUTE TI'€JOHHUCTUYECKHE,
YTUIMTApHBIC, SCTETUUECKHE, dTHYCCKHUE, COLMAIbHBIC IIEHHOCTH M MX OIEHOYHYIO
aKTyaJIM3alldi0 B aHTJIOS3BIYHOM MeauaaucKypce. [[eHHOCTHBIE CMBICIBI KOHIICTITA
SUSTAINABLE FASHION o0O0BeKTHBUPYIOTCS OIEHOYHBIMH BBICKA3bIBAHUSIMH,
YCTaHABIUBAIOIINMH a0COTIOTHYIO HIIA CPAaBHUTEILHYIO IICHHOCTh MOJTHBIX O0OBEKTOB,
WX CBOWCTB M XapaKTEPUCTHK CKBO3b MPU3MY CEHCOPHBIX, CyOJUMHUPOBAHHBIX H
PALMOHATIMCTUYECKUX OLECHOK. AKCHOJOTMYECKH HArpyKEHHBIA aHTJIOS3bIYHBIN
JTUCKYPC YCTOWYMBOW MOJIBI TPAHCIUPYET KOMIUIEKC II€HHOCTHBIX YCTaHOBOK,
IIEHHOCTHBIX OPWEHTHUPOB, HAIIENICHHBIX Ha TMOJJICPKaHUE >KU3HECIIOCOOHOCTH
AKOCHCTEMBI M Ha (hOPMHUPOBAHNE OCO3HAHHOTO MTOTPEOUTEIHCKOTO MOBEACHUS.
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