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Abstract. The article is topical due to the interest of scientists to the images of states as subjects 
of politics and their formation and transformation in political discourse. The article contains the 
theoretical substantiation of  the use of  the term “image-concept” and offers the algorithm for 
analyzing linguistic material in synchrony and diachrony. Using this algorithm we describe the 
means of verbalization of 4 layers of the image-concept “Russia” in the British media discourse 
of 1916–1922, the period crucial for our country. Thus, we reveal the range of nominations, means 
of  evaluation, metaphors as  well as  associations formed by  British journalist in  texts devoted 
to Russia.
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Аннотация. Использование термина образ-концепт в качестве цели и средства изучения 
образа государства нуждается в теоретическом обосновании; на основе научных парадигм 
лингвистической концептологии и лингвистической имагологии проводится сопоставление 
понятий концепт и образ, что позволяет получить представление об общих и специфиче-
ских чертах рассматриваемых вербально-ментальных образований. Понимание лингво-
культурного концепта позволило авторам иссследования разработать алгоритм анализа 
языкового материала в синхронии и диахронии.
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Introduction

Last decade witnesses the increased political and economic tension between 
some countries based on various reasons. This process is obligatory reflected in the 
media space of  the states. T.A. van Dijk notes that media texts take part in  the 
formation of definite public opinion [1. P. 35], and public conscience in the broad 
strata of  the population. This means that people form their opinion about other 
states through the prism of  images created by  journalists who construct positive 
or, more often, negative images of other states in compliance with a certain political 
order  [2. P. 26] (thus carrying out political modalization, which presupposes the 
formation of a positive or negative attitude towards the subjects of politics [3. P. 61]. 
In this situation it is important to know mechanisms and means of forming the image 
of “one’s own” аnd “foreign” state and the influence of  this image on  the public 
of their own and foreign countries. Therefore, the relatively young interdisciplinary 
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science Imagology unexpectedly turned out to be one of  the most popular fields 
of research with scientists in various humanitarian fields. The image of a foreign 
state is  studied by politicians, literary scholars, historians, sociologists, linguists 
that provides the many-sided analysis of  the object of  research and thus ensures 
its reliability. Scientists, studying the linguistic aspect of the representation of the 
image of an “alien”, “other” people or country, make a significant contribution to the 
development of this science, revealing the linguistic devices of image formation.

Another science, linguistic conceptology, approaches the solution of  this 
problem from the other side, having in its arsenal the tools of cognitive sciences and 
defining the linguocultural concept, including the concept of the state, as a mental 
unit determined by culture and verbalized by language [4. P. 76].

Our study is carried out within the framework of two scientific paradigms — 
linguistic imagology and linguistic conceptology. The central object of investigation 
of linguistic imagology is the image, and of linguistic conceptology — the concept. 
Both terms are accepted by linguists as mental-verbal structures, but each of them 
has its specific features. It has become apparent for linguists The non-identity of the 
terms “concept” and “image” is  quite obvious as  well as  their dialectical unity. 
So, the use of the double term “image-concept” requires theoretical comprehension.

Theoretical Framework
First of  all, it  should be  emphasized that meaning of  the term “concept” 

in Russian linguistics is slightly different from the meaning of this term in the Western 
humanities. American linguists George Lakoff and Mark Johnsen use this term 
only as linguistic one, synonymous of terms “notion”, “meaning” [5]. But Russian 
linguists understand “a concept” wider, approaching to it not only from a linguistic 
point of view, but also from the point of view of cognitive sciences. We agree with 
the Russian linguist T.G. Screbtsova, who states that such understanding of «the 
concept» is “exclusively the property of Russian science because in the world nobody 
have ever heard of a concept and conceptology as a branch of cognitive science and 
cognitive linguistics” [6. P. 334]. Indeed, the vector of Western cognitive linguistics 
research goes in a slightly different direction.

Speaking about the term “concept”, it necessary to mention that for the first 
time in the Russian science the original term “concept” was used by the philosopher 
A.S. Askoldov-Alekseev in 1928 in his article “Concept and Word”. The scientist 
defined the term “concept” as a mental formation of a dynamic nature, replacing 
a certain set of objects. At the same time, A.S. Askoldov-Alekseev paid attention 
to the factor of perception: the counter consciousness can interpret the concept in its 
own way, modifying it [7. P. 267–279].

In the end of the 20th, Russian Academician Yu.S. Stepanov and his linguistic 
school resumed the study of the concept according to A.S. Askoldov’s understanding 
and continued to  participate in  the development and formation of  domestic 
conceptology as a science.
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In course of the development of linguoconceptology, linguists who share the 
linguistic approach to  the study of  the concept (S.A.  Askoldov, D.S.  Likhachev, 
Yu.S. Stepanov, V.V. Kolesov, V.N. Telia, etc.), came to an agreement that a concept 
is  the sum of  all the meanings and connotations of  a  word. Taken together, 
linguocultural concepts form the conceptual sphere that exists in  the collective 
consciousness and reflects culture [8. P. 151–152].

Actually, the notion “concept” has got several different approaches in modern 
Russian linguistics besides the linguistic approach mentioned above. The 
culturological approach considers culture as a set of concepts. Therefore, according 
to this approach, the concept is treated as a unit of culture in the empirical world 
of man [9. P. 89]. The cognitive approach assumes that the concept is formed by the 
semantics of  a  linguistic sign. Linguists who support this point of  view agree 
that a  concept is  a  complex cognitive process, which stipulates the description 
of  the structure of a concept that motivates the nomination process and explains 
the names of  things and objects assigned to  them in  the lexical system of  the 
language [10. P. 91]. V.A. Maslova combines the last two approaches, characterizing 
the concept as a product of the collision of meaning and experience of an individual 
or an entire nation or “culturally marked verbalized meaning” [11. P. 58].

In Russian linguistics there are also different approaches to  the structure 
of  the concept. Many scientists, generally recognizing that the linguocultural 
concept is  multilayered in  structure, disagree on  the number and nature of  its 
components. N.F. Alefirenko notes the complexity and multi-tiered nature of  the 
linguocultural concept, which, in addition to semantic content, includes evaluative 
and relative-evaluative semantics, fixing a person’s attitude to a particular reflected 
object [12. P. 144].

Such scientists as L.O. Cherneyko & V.A. Dolinsky [13], V.V. Krasnykh [14], 
V.I. Karasik [9] and others believe that the linguocultural concept is at least a three-
dimensional formation, including conceptual, subject-metaphorical and evaluative 
components.

Summarizing the results of  their research, we  can say that the notional 
(informational-factual) component reflects the definitional and indicative side of the 
linguocultural concept.

The metaphorical layer includes perceptual (sensory experience), figurative 
(metaphors associated with the concept) and precedent (associations with literary 
characters) components. At  the same time, the core of  the metaphorical layer 
of the concept is the image as a set of cognitive metaphors fixed in the collective 
consciousness  [15] These metaphors make it  possible to  represent complex 
phenomena through simple ones [5].

The axiological (evaluative) layer of the linguocultural concept is its cultural 
significance, reflecting the basic values of culture [16]. The evaluative component 
characterizes the degree of importance of this mental-verbal structure both for the 
individual and for the entire linguistic community.
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Along with the three components of  the linguocultural concept considered 
above, it seems possible to single out the associative component, since the structure 
of the concept includes various connotations and associations [17]. In order to form 
certain associations text creators deliberately regularly use the name of one concept 
together with the names of  certain other concepts (for example, “aggression”, 
“poverty”, “friendliness”, “achievements”, etc.). As  a  result, the name begins 
to evoke associations with the corresponding concepts.

S.G.  Vorkachev also draws attention to  the fact that “the linguocultural 
concept has a set of distinctive features, including emotional experience, semiotic 
density — representation by a number of linguistic units and synonymized symbols; 
the inclusion of  the concept name in  the associative links that have developed 
in  the lexical system of  the language; and the possession of  a  specific linguistic 
metaphor”  [16.  P.  19]. Moreover, the concept, according to  S.G.  Vorkachev, can 
perform a heuristic function, being an instrument of cognition [18. P. 4].

Thus, from the point of view of linguaconceptology, the term “concept” can 
be regarded as a mental-verbal structure, which includes four components: 1) the 
notion; 2) metaphors representing the notion; 3) the evaluations associated with this 
notion; 4) a system of verbal national-specific associations formed in the process 
of using the concept name.

It is important to emphasize that such understanding of the linguocultural concept 
allows us to consider it not only as a goal, but also as a means of analysis, which 
“presupposes the analysis of linguistic means from a certain angle of view, namely, 
as means of conceptualizing reality”  [19. P. 22]. This approach to understanding 
the concept also provides us  with an  algorithm for analyzing linguistic material 
both in synchrony and diachrony. In the latter case, we deal with the comparative 
analysis of the means of verbalizing the components of the concept in different time 
periods.

The other component of the complex term “image-concept” — an image the 
cognitive nature of which has been noted for a long time and in various paradigms 
of  knowledge. According to  the linguist A.A.  Potebnya, images are means 
of reducing mental efforts; they are “substitutes for those masses of thoughts from 
which they arose” [20. P. 520].

This is  the first stage of  cognition, on  the one hand, and the verbalization 
of the thought, on the other. Images form not only a pre-scientific (naive) picture 
of the world, but also a scientific one, which is impossible without Abstract notions, 
in  the materialization of  which language participates actively. Some linguists 
even consider images “the initial cause, the starting point for the formation of the 
concept” [21. P. 50].

In imagology the image of  the “alien” is  studied as  an  emotionally colored 
stereotypical image existing in  collective consciousness  [22.  P.  31]. This 
is  essentially a generalized portrait of  the country and its people  [23]. Speaking 
about the image of  the state, the linguists consider it  as  a  special mental-verbal 
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formation that has distinctive features in comparison with the concept. This is also 
confirmed by  the definition contained in  explanatory dictionaries, where image 
is described as “a mental picture created in a poem or story by descriptive wording”1. 
According to L.B. Nikitina, the term “image” can be replaced by the synonymous 
one — a picture” [24. P. 97].

These definitions emphasize the following essential characteristics of the image 
as a mental and verbal structure: subjectivity and creativity. The latter is understood 
as the creative principle, going beyond the usual use of the word. N.F. Alefirenko 
understands by  this “new associative relations necessary for linguistic modeling 
of  a  particular phenomenon of  national culture, for the formation of  a  linguistic 
picture of the world in the imaginative representations” [25. P. 71]. Indeed, from the 
standpoint of imagology, the image is characterized as a “subjective image of the 
picture of the world” [26. P. 116].

We are talking about an  individual linguistic conceptualization of  the 
world, which is  opposed (although inextricably linked with it) to  the linguistic 
conceptualization carried out by society and fixed in the speech and texts.

In the latter case, linguistic signs and texts verbalize concepts, the formation 
of  which is  “synchronous-diachronic, because they are represented by  linguistic 
units that appeared at different times. According to this approach, society is viewed 
as  a  community of  native speakers that has existed for a  very long time and 
is composed of several generations” [19. P. 123]. That is, concepts accumulate all 
knowledge, ideas, opinions and assessments about a  fragment of  reality stored 
by a society over a long historical period.

Concepts as  linguistic universals, “slots” of  meaning in  human 
consciousness  [24. P. 98]. are mainly focused on  the categories of essential and 
typical features and familiar meanings [27]. On the one hand, they are connected 
with the evolution of people’s ideas about a certain fragment of reality; on the other 
hand, at  each specific moment of  time, these concepts determine the perception 
of  a  fragment of  reality by  society at  the level of  language and communication 
(ibid.).

In the image, in  contrast to  the concept, the personal author’s perception 
of  reality is  reflected. It  is  a  transformation, modeling of  reality in  accordance 
with life experience, ideas, beliefs and imagination of an individual. If the concept 
accumulates all the knowledge about a  fragment of  reality that exists in  society, 
an  individual author’s interpretation of  a  certain fragment of  reality takes place 
in the image, which has its own “conceptual vectors of representation” [28. P. 253]; 
i.e. some aspects of a fragment of reality are represented as dominant, actualized 
with the help of pictorial and expressive means of language, while others, on the 
contrary, are not described in details or are omitted.

1 New Webster’s Dictionary (1989). URL: https://www.merriam-webster.com (accessed: 23.02.2024). 
P. 750.
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The same concept can be embodied in different images, each of which draws 
attention to certain aspects of a fragment of reality, possessing a conceptual space 
that is  different from the conceptual spaces of  other images. For example, the 
image of a woman embodying the concept of “woman” in the work of J.G. Byron’s 
“Don Juan” includes, in  particular, such conceptual components as  “passion”, 
“impermanence”, “betrayal”, and the image of  a  woman in  works of  Alexander 
Pushkin  — contrasting conceptual components: “modesty”, “constancy” and 
“loyalty” [28. P. 683].

The fact of the image dependence of the concept in the process of its verbalization 
is recognized by many researchers, therefore, one should pay attention to the method 
of creating the image and the conditions for its existence. In this sense, it becomes 
extremely important to  track the process of  concept verbalization at  the initial 
stage, i.e. through the formation of an image. The image can be expressed by units 
of different levels of language: from a word to a whole text. Its creation involves the 
vocabulary of certain thematic groups, evaluative statements, a variety of pictorial 
and expressive language means, including emotional and expressive vocabulary, 
various tropes and figures of  speech (metaphor, epithet, metonymy, comparison, 
irony, antithesis, oxymoron, etc.).

Thus, these linguistic means can form different sides of  the image  — 
an  axiological image, a  phraseological image, a  metaphorical image and others, 
which together can represent a certain integral image. Let’s consider the various 
components of image formation.

A metaphorical image is “a dynamic, nationally-specific, cultural-linguistic 
structure reflecting the ideas of native speakers about a person, object, phenomenon 
or concept, which are based on the transfer of the linguistic form according to the 
associative similarity of  the properties of denotations” [29. P. 95]. Metaphors are 
originally created by individuals and being the result of individual author’s creative 
activity become a  collective property and replenish the figurative (metaphorical) 
layer of the concept.

The axiological image is  determined by  several reasons, including the 
historical and cultural context, which contributes to the transformation of reality 
in the image [30. P. 40]. The same famous historical figures (for example, Nicholas 
II or Stalin) can be perceived in completely different ways in different time periods.

K.  Boulding was one of  the first to  point out the variability, in  particular, 
of the axiological image of the state, caused by changes in international relations. 
According to K. Boulding, “the understanding of the mechanism of transformation 
of the “alien image” into the “enemy image” becomes very important in the process 
of mutual perception of different peoples” [31. P. 113].

Foreign policy, or the policy of war and peace, which regulates relations with 
other states, is inextricably linked with the creative process of forming such images; 
the policy of images complements the policy of power [32. P. 192]. Stereotypes play 
an important role in this process. Stereotypes as culturally conditioned irrational 
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components are stable and are manifested in the image of the state, which is formed 
in  the texts of different eras and genres, despite the changes taking place in  the 
country. Like any stereotype, the image of  the state is  constructed on  the basis 
of a  relatively small number of assessed parameters and may contain not always 
correct information  [33.  P.  61]. That is,  with the help of  the image of  the state, 
stereotypes that have in the collective consciousness of society can be reproduced 
and consolidated, and new ones can be purposefully formed as contrasting with the 
original ones.

Today the point of  view is  widespread, according to  which the constructed 
image of the state often “turns out to be more important for building international 
relations than the objective characteristics of the state” [34. P. 257].

K.  Boulding initially drew attention to  the ideological meaning of  the 
purposefully formed image of a foreign country. In his opinion, “a nation is a formal 
and informal creation of historians, and a national image is essentially a lie, or at least 
an image of the truth from a certain angle” [35. P. 5].

A huge role in the creation of ideologically determined verbal images of states 
belongs to the media with their enormous power of influence on the mass audience. 
The image of the state created in the media can influence the consciousness, emotions, 
activity and actions of certain people and an entire population group [36. P. 96].

Many factors influence the creation of images of states in the media. One of the 
main ones is the creative activity of journalists with their views, preferences, their 
axiological picture of  the world  [37. P. 32–36]. Very often, all their creations are 
saturated with emotionality and involve the purposeful modeling of  the image 
of an enemy state or an ally state. If a rational text can be interpreted by the audience 
in  different ways, an  emotionally rich image appealing to  the emotional sphere 
evokes approximately the same reaction that is desirable for the media among most 
readers, contributing to the formation of a negative or positive image of the state 
in their minds. Because of this, emotionality, along with evaluation, is an integral 
property of  the image of  the state, which is  emphasized in  the definition of  this 
image by  K.  Boulding. According to  him, image characterizing is  “an integral 
cognitive, evaluative and emotional structure” [35. P. 120–121].

The integrity inherent in  the image of  the state and noted by  K.  Boulding 
is  considered by various scientists as  the most important property of  the image. 
I.A. Tarasova claims that the image and the concept convey the same deep meaning, 
but the way of  representing this meaning is  different: the image is  continuous 
and undivided, while the concept is  discrete and analytical. But this difference 
is in the sphere of language [38. P. 175]. A.A. Zalevskaya and V.A. Pishchalnikova 
also emphasize that the image resists dismembering and conveys a holistic view 
of an object or phenomenon [38. P. 77].

Investigating the specific features of both terms “concept” and “image”, scientists 
pay attention to  the correlation of  these notions and their level of  relationship. 
I.V. Borisenko is sure that the imagological image as a fact of national identification 
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can correlate with the concept, the “clot” of culture, as  the “particular” with the 
“general”, as  the sensual, emotional-axiological with more conceptual, logical, 
cognitive “ [40. P. 26].

According to O.V. Tomberg, the relationship between the concepts of “image” 
and “concept” is  ambiguous. On  the one hand, the concept as  a  mental-verbal 
structure includes the entire amount of knowledge about a certain fragment of reality 
that exists in society” [41. P. 256]. Therefore, it is broader than the image. On the 
other hand, “an image arises from a complex of concepts which, in turn, form the 
conceptual space of this image. In this case the image is broader than the notion 
of “concept”, insofar as it is the sum of conceptual areas” [41. P. 256].

S.G. Vorkachev and V.A. Pishchalnikova treat the concept as a methodological 
construct, an  instrument which gives the possibility of a concept to act not only 
as a goal, but also as a tool of analysis.

Summing up  the comparison of  the concept and the image as mental-verbal 
formations, we  argue that the concept can be  embodied in  the language both 
in a logical and creative form; 2) the concept is formed by the whole society and 
reflects the most typical features of a fragment of reality, the image is an individual 
author’s creation that reflects a subjective view of the world; 3) concept is the sum 
of  all knowledge, ideas and opinions accumulated by  society about a  fragment 
of reality and the image focuses on individual sides of a certain fragment; 4) the 
image includes various conceptual spheres, which, as  society adapts the image, 
enrich the content of the concept represented by the image; 5) the concept is formed 
over a long historical period, the image is connected with a specific historical period.

Thus, a deep internal connection between the terms “concept” and “image” 
is  revealed, as well as  their clear differentiation, which ultimately allows the use 
of the compound term “image-concept” to develop a method of pragmalinguistic 
analysis of representing the image-concept of the state in the unity of its conceptual, 
imaginative, evaluative and associative components.

The identification of  the characteristic features of  both terms in  their unity 
should determine our capabilities in  identifying both the image-concept itself 
and the process of  its formation. The detection mechanism is based on a special 
algorithm of analyzing linguistic means used in this process.

Methodology
Taking into account the said-above, the complex term “image-concept” can be used 

in scientific research, in which the purpose of the analysis is the image, including the 
image of the state, as an integral object serving as a figurative form of representation 
of the concept (i.e., its verbal visualization, picture) in different historical periods, and 
the means of analysis — a concept as an algorithm for the analysis of linguistic material 
involved in  the construction and modification of  the image. This algorithm, which 
involves identifying the means of verbalization of the four components of the concept 
(conceptual, figurative, ativevalue and associative), will make it  possible to  identify 
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the procedural mechanism for the formation of any image-concept of the state in any 
type of  discourse  — fictional, media, political, everyday, etc. at  any length of  time 
in synchronicity or diachrony.

In our research work, we use such algorithm for analyzing the image-concept 
of the state in the field of political media discourse, because a huge role in its formation 
belongs to the media, which can represent the state as a positive or negative one, 
“presenting events related to the political life of the country from a certain angle 
vision <…> in the desired for the author direction in accordance with his beliefs and 
social order” [3. P. 61].

Results
The object of our scientific interest was the image-concept of Russia, formed 

by the British press at a turning point for our country at the beginning of the 20th 
century — 1916–1922, before the organization of the Soviet Union. The material for 
our research was the English newspapers of 1916–1922 years.

It is worth noting that this period is  interesting not only in connection with 
the cardinal changes in the life of our state, but also with the change in relations 
between Russia and Great Britain, which affected the image of our country created 
in the British mass media at that time.

According to  our definition, the image-concept of  the state created in  the 
media can be  defined as  a  dynamic verbal-mental pattern purposefully formed 
in  the process of  ideologically determined creative activity of  journalists with 
a  pronounced emotionality and evaluation, reflecting the variability of  the 
ethnocultural manifestation of  the concept in  a  specific historical and political 
context. In order to identify the image-concept of “Russia” formed in the British 
media in 1916–1922, we analyzed 520 articles of the British media discourse, fully 
or partially devoted to Russia, in which 631 examples were found.

We discover the largest number of  examples in  «The Manchester 
Guardian» (307). (Now this newspaper is called «The Guardian»). The rest of the 
examples were identified in other publications, respectively: The Times (92), The 
Freedom (52), The International Woman Suffrage News  (48), The Western Daily 
Press (37), The Justice (17), The Mansfield Reporter (15),The Buchan Observer and 
East Aberdeenshire Advertiser (9), The Birmingham Daily Post (7), The Coventry 
Evening Telegraph (7), The Daily Herald (7), The Globe (6), The Daily Record (5), 
The Gloucestershire Chronicle  (5), The Dublin Daily Express  (3), The Sheffield 
Daily Telegraph (2), The Worker’s Dreadnought (1), The Bath Chronicle and Weekly 
Gazette (1), The Dundee Courier (1), The Labor Leader (1), The Liverpool Echo (1), 
The Sheffield Independent  (1), Birmingham Daily Gazette  (1), The Cambridge 
Daily News (1), The Scotsman (1), The Hartlepool Northern Daily Mail  (1), The 
Huddersfield Daily Examiner (1), The Birmingham Mail (1).

The analysis showed that the formation of the image of Russia went through 
the following stages: Russia is a powerful empire and an ally of Britain (1916–1917); 
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New Russia, which overthrew tsarism and strives for democracy (the period after 
the February Revolution (1917–1918); Russia, a  country exhausted by  wars and 
revolutions (1919–1920); an  authoritarian Bolshevik Russia (1920–1922) gaining 
strength. The dynamics of the formation of this image-concept in British political 
media discourse was also significantly influenced by  the international situation 
and relations between Great Britain and Russia. Taken together, these factors 
significantly influenced the angle from which the events in  Russia were viewed 
in the British press.

At the beginning of the 20th century (1916 — early 1917), Russia was perceived 
in  Britain as  an  empire, which was a  collection of  non-independent territories 
governed from a single center. It was considered as an ally of Britain in the fight 
against Germany during the First World War and was seen as  a  source of  raw 
materials and an important supplier of agricultural products, a consumer of British 
products and its ally. During this period, British journalists formed such an image 
with the help of the nominations that they had used in relation to Russia for several 
hundred years: Russia, the Russian Empire, Holy Russia and the Russian State. 
The phrase Holy Russia was used by  journalists to  emphasize the righteousness 
of  Orthodox Russia, which needed to  be  rid of  obscurantism of  the “disgusting 
charlatan and scoundrel” G. Rasputin, who was causing harm to the country and 
the throne.

The metaphoric component of  the image-concept “Russia” is  presented 
in the British press of this period with words and combinations that emphasized 
the growing political tension in Russia. This was represented as a disease, for 
which journalists began to use morbial metaphors associated with illness and 
death (revolutionary meladies, remedy, recovery, Russian exhaustion, worn 
out); as  well as  the agricultural metaphor field, with the help of  which the 
British press often compared Russia to a field that different countries could use 
for their own purposes.

The evaluative component is  expressed in  evaluative epithets. In  January 
1917 the British highly regarded Russia as a military ally (an epithet a great ally 
of England) and as a great military power. At the same time Russia was poor and 
agricultural country for Britain.

The associative component of the image-concept “Russia” in the British press 
was represented by microcontexts, which included the name of the country and the 
word “ally” (Russia is an ally).

After the February Revolution of 1917, journalists began to form associations 
of the lexeme Russia with lexemes weakness and chaos, describing the deteriorating 
economic and political situation in  Russia. At  the same time, in  the spring 
of 1917, welcoming the February Revolution, British journalists introduced a new 
nomination — new Russia. Emphasizing the importance of democracy for building 
a new type of state in Russia, they applied the construction metaphor (democracy 
for Russia is the only cement).
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Since 1919, when the Bolsheviks had been in  power for almost two years 
in Russia, the British press had to admit the seriousness of their intentions, using 
the Bolshevik Russia nomination. At the end of 1919, another nomination, Soviet 
Russia, appeared. In connection with the transfer of the capital of Russia from Saint 
Petersburg to  Moscow, the metonymic replacement of  the lexeme Russia  — the 
lexeme Moscow — began to be used in the British press.

In the period 1919–1920, at the height of the Civil War and the Intervention, 
anthropomorphic metaphors appeared in the British information field, representing 
Russia as the leader of the Slavs, a member of the Communist Party, a Communist, 
as well as a man with the Domocles sword of intervention above his head (over the 
head of the Russia), but which will not allow itself to be killed without a fight (sink 
without a fight), responding with a strong blow (to hit back and hit hard).

In the articles about Russia British journalists continued to  use morbial 
and physiological metaphors (physical conditions inherent in humans). Disease 
(meladies) was the name of  the problems generated by  the revolution, and their 
elimination was like a  remedy: (agonized Russia, the indefinite postponement 
of Russia’s recovery, starving Russia). For Britain itself there was a  threat of  the 
spread of Bolshevism (the roots of the cancer).

Тhe theatrical metaphor theatrical Russia was often used, which emphasized 
the unpredictability of Russia, its eccentricity.

The construction metaphor (The ruin of  Russia) showed the extent of  the 
collapse of the Russian Empire.

But even when calling for help to Russia in its terrible plight, the British press 
does not forget that the purpose of these actions will be to conquer Russia as a sales 
market for its goods (an artifact metaphor as a market for our goods) and a source 
of natural resources (an artifact metaphor the source of supplies).

The evaluative component of  the concept-image Russia in  British media 
discourse in  this period contains evaluative adjectives with mostly negative 
connotations: darkest, ruined, unhappy, worn out, anxious, undecided, brutally 
treated, not united, less powerful, weak, chaotic, not philanthropic, barbaric, 
distracted, autocratic disorganized, devastated by  the war, helpless. In  some 
situations, fearing Russia’ union with Germany, journalists even used the epithet 
hostile.

Epithets with a positive connotation were mostly limited to the epithet great, 
including superlatives. It  appeared in  different contexts related to  Russia’s past 
and its prospects for the future. The British have rated Russia in  the past as  the 
largest food-exporting country in the world (an estimated epithet the greatest food-
exporting country in the world), so they hope that it will continue to be so.

It is interesting to note that in the articles of British newspapers of this period 
dreams were often expressed about the future of  Russia after overcoming all 
difficulties and upheavals. One gets the impression that some British journalists 
sincerely believed in a bright future for Russia.
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They used evaluative adjectives with positive connotations: free, 
independent, purified and reinvigorated, well-governed, law-abiding and 
peaceful, democratic, cleaner and stronger, happy and contented to  create 
a positive image of Russia in the future and convince readers that the overthrow 
of  the autocracy and difficulties will serve to  move Russia forward towards 
building a new a modern state with all the attributes of progress and democracy 
(as the British understand them).

In the next period in  1921–1922, when Britain finally recognized the 
emergence of a new type of state, the press again began to use the nomination 
new Russia. During this period, when Soviet Russia proved its viability, 
British journalists used the physiological metaphor of regeneration of Russia, 
emphasizing the beginning of economic recovery. Some journalists linked the 
way out of the global crisis with the restoration of Russia, using the construction 
metaphor of  restoration, as  well as  game metaphor, representing Russia 
as an intelligent political player in the international arena (playing Poker with 
Russia, the international play of poker). With the help of artifact metaphors, 
they emphasized the importance of  Russia’s natural resources for Britain, 
reminded of  the pre-revolutionary status of  Russia as  an  important supplier 
of grain to Europe (a granary of Europe), and with the help of natural metaphor 
(desert) they described the catastrophic level of the fall of the agricultural sector 
in Russia at that time, warning of negative prospects for Europe, which caused 
a negative image of Soviet Russia.

The evaluative component in this period is expressed by an epithet an important 
element that estimated Russia as a member of the economic system of Europe, both 
in the past and in the future.

Thus, after conducting a linguistic analysis of the verbalization of the image-
concept “Russia” in the British media discourse in 1916–1922, we can conclude that 
the image of Russia, created with the help of various linguistic means in the British 
press during this period, was dynamic and had opposite vectors of assessment due 
to o the saturation of that period with various historical events.

At the beginning of  this period, Russia was described as a powerful empire 
with strong Orthodox traditions, an  ally of  Great Britain in  the war against 
Germany, an  important supplier of  various products to  Britain and a  valuable 
market. After the overthrow of  the tsarist regime, journalists formed the image 
of a new Russia, as a country standing on  the path of democracy, but weakened 
by  wars and revolutions, where chaos, devastation and hunger reign. Russia’s 
catastrophic position was contrasted with its former prosperity. By the end of the 
period, by 1922, Russia began to be portrayed as a country gradually overcoming 
difficulties, returning to  the world arena in  a  new status. However, at  the same 
time, in the publications of journalists, Russia turned from an ally into an enemy 
that should be feared, because the growing Bolshevik authoritarian Russia began 
to be viewed as a threat to Britain.
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Concluding Remarks

We assume to have demonstrated the practical use of  the tools we  have 
developed for identifying the structure and representation of a concept, as well 
as transforming the image associated with it, using the example of Russia in one 
of the crucial periods of its history. Such a linguistic tool can help in the solution 
of a wide variety of linguistic problems in the study of the mechanisms of formation 
of state images in many discourses (artistic, everyday, political, media), and also 
opens up prospects for further work concerning the images-concepts of the states 
in various linguistic cultures.
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