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Abstract. The relevance of this study lies in the fact that the contribution of women's entrepreneur-
ship to the economy requires a methodological understanding of the features of its functioning. Objec-
tively, a trend has been recorded - traditional cultural and social norms are gradually changing, espe-
cially against the background of their own and large-scale economic sanctions. Methodological ap-
proaches, methods and techniques, as well as models and specific tools applicable in a dramatically
changing Russian and international business environment need clarification and adequate changes. The
author believes that the barriers (financial, informational, market, business relations, educational and
professional, cultural and historical) that prevent women from full-fledged independence in business
(especially in micro, small, medium) must be overcome. There are social actors (public, non-
governmental, private) and management tools can be created to provide women entrepreneurs with sus-
tainable and high-quality access to the resources necessary for the successful development of their
business. Is there a formula for success for women's entrepreneurial activity?

Keywords: women's entrepreneurship, self-employed women, enterprises owned by women, the suc-

cess model, gender inequality, space of opportunities, state support for women's entrepreneurship.

The topic stated in the title of the article is
"Successful entrepreneurial activity of women.
Doubts, barriers and dynamics" involves the
elaboration of answers to the following research
questions. Is long-term success in women's en-
trepreneurship possible? What are its prerequi-
sites? Does the shift in the global economy of a
post-industrial society towards the service sector
increase the chances of women's entrepreneur-
ship for long-term success? Is this success geo-
graphically localized, what are the features of
localization? What is the reason for it? Is a fe-
male entrepreneur a separate social stratum and a
target segment that are taken into account in gov-
ernment statistics, or is it a rare case among en-
trepreneurs? What is the difference between self-
employed and just employed? Government assis-
tance to women's business: reality or utopia?
What do they expect from each other? Are the
factors of luck and luck important for success(s),
or are psychological personality traits required?
The more profitable and competitive a women's
business is, the more likely it is to be taken away
or discriminated against (racketeering)? "Wom-
en's enterprises" (full, majority, joint and minori-
ty ownership, access or active participation in

management) and just an enterprise, what are the
pros and cons, is there a significant difference?
Do such enterprises have a measurable "cultural
code", for example, in the pace and specifics of
development, in the percentage of bankruptcies,
in the dynamics of profitability? Where and since
when does the state legislation on women's en-
trepreneurship (women's self-employment) exist?
Is the phenomenon of "A successful woman in
business" a pattern or an accident? Is there a ten-
dency for women in the Russian Federation to
move from the leadership of state structures to
the management of private companies and corpo-
rations? Is there a significant difference between
models of successful women's management,
leadership and models of successful women's en-
trepreneurship? Is leadership possible in a cou-
ple: a man and a woman? Equal and unequal
partnership: are losses inevitable? Is there a for-
mula for success for women's entrepreneurial ac-
tivity?

A review of the literature on the topic

As part of the topic of the article "Successful
entrepreneurial activity of women", fifty-one
keywords were found in the RSCI on 10/15/2025
(see Table.1) more than six hundred publications,
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that is, for the entire time of monitoring publica- (phrase). Some articles were included in several
tions, an average of twelve articles per keyword keywords.

Table 1. Keyword search results for publications

Topic Concept (keyword) Quantity
Entrepreneurship  [I. Women's entrepreneurship 288
'Woman 2. Women's employment 121
Success 3. Success factors 103
Entrepreneurship 4. Businesswoman 45
Entrepreneurship 5. Women's business 32
Success 6. The success model 11
'Woman 7. Women's reproductive behavior
Entrepreneurship  [8. Women's entrepreneurship in Russia
'Woman 9. Remote female employment
Success 10. Psychological factors of success
Entrepreneurship  [11. High-potential women's entrepreneurship
'Woman 12. Women's development
Entrepreneurship  [13. "Business woman"

Success 14. Types of success

Success 15. Economic success

Success 16. Success factors

Success 17. Psychological factors of business success

Entrepreneurship  |18. Small and medium-sized women's entrepreneurship
Entrepreneurship  [19. State support for women's entrepreneurship

Entrepreneurship  20. The ecosystem of women's entrepreneurship
Entrepreneurship  21. Legislative consolidation of women's entrepreneurship
'Woman 22. Women's employment and unemployment

Entrepreneurship  23. Success factors of an entrepreneur

Entrepreneurship  24. Rural women's entrepreneurship

Entrepreneurship  25. Male and female entrepreneurship

Entrepreneurship ~ 26. Women's entrepreneurship of ethnic groups
Entrepreneurship  27. Women's entrepreneurship as a socio-economic and spiritual phenomenon
Entrepreneurship  28. Women's entrepreneurship in Russia at the beginning of the XX
Entrepreneurship  [century. 29. Women's entrepreneurship

Entrepreneurship ~ 30. Self-employed women

Entrepreneurship  31. Enterprises owned by women

Entreprencurship  32. "Women's" business

Entrepreneurship  33. Linguistic representation of the concept of "business woman"
Entrepreneurship  34. Successful business woman

Entrepreneurship  35. Linguistic and cultural type of "business woman"
Entrepreneurship  36. Linguistic and cultural concept of business woman
Entrepreneurship  37. The businesswoman concept

Entreprencurship  38. The concept of "business woman"

Entrepreneurship ~ 39. American business woman

Entreprencurship ~ 40. Success factors of an entrepreneur

Success 41. Indicators and success factors

Entrepreneurship ~ ¥42. Gender inequality of entrepreneurs

Success 43. Factor theories of success

Success 44. Cultural models of success

Success 45. Gender-specific attribution of successful behavior
Success 46. The factor of a person's external attractiveness in explaining the reasons for his success
Success 47. Models of social success

Success 48. Civilizational models of success

Success 49. Cross-cultural differences in attitudes to success
'Woman 50. Combining work and motherhood

'Woman 51. A woman's work-life balance
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Yandex Wordstat platform for the query of the
phrase "successful women's entrepreneurship",
all regions of the world, time interval — 01.2023-
09.2025 gives the answer — "there are no suitable
requests".

For the query "women's entrepreneurship”, all
regions of the Russian Federation, the time inter-
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val — 01.2023-09.2025 gives the distribution
shown in Fig.1. The peaks of requests in Novem-
ber are probably related to the media activity of
various forums related to women's business top-
ics. There is a downward trend in requests.
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Fig. 1. Dynamics of the number of queries for the word combination "women's entrepreneurship".

There are three groups of definitions of suc-
cess in the literature: internal, external, and
communication. "Internal" definitions primarily
speak about achieving (experiencing achieve-
ment, self-determination, self-realization, mean-
ingfulness of life) a desirable individual (in-
trapersonal) goal (result) within the framework of
perceived values by overcoming (internal and
external) difficulties, problems, barriers and ob-
stacles.

"External" definitions indicate the acquisition
of popularity in a small or large group, the long-
term recognition of significant roles for a person
(e.g., the right to informal leadership) and status-
es (e.g., talent, giftedness, the right to formal
leadership), the subjective or objective recogni-
tion of the results of a person's activities as re-
source-significant for a significant person, for a
membership group or reference group.

"Communication" definitions have a narrow
content concerning the communication process
itself (not the result, but the process of activity,
the means of achievement) and its procedural
success.

We can talk about success (a one-time act) and
success (a long-term dynamic phenomenon). as
about the coincidence of the results of an indi-
vidual's internal, external and communication
activities with declared and generally accepted
social moral values and goals, ideals, in the pro-
cess of their cultural and historical changes, dy-
namically smooth and not very.

It must be remembered that the principles of
"Oriental" thinking (the process is more im-
portant than the result, active and passive non-
action, "the samurai has no goal, the path is im-
portant") allow an Oriental person to feel suc-
cessful almost always.

Today it is correct to talk about the Far East-
ern (Confucian), Indian, Islamic and other civili-
zational models of success.

Methods of the proposed research

Biographical research method

This predominantly qualitative (understand-
ing) humanitarian method uses as a source of
empirical information information from the biog-
raphies and autobiographies of women entrepre-
neurs, memoirs and diary entries of them or
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about them, letters and interviews (narratives),
photos and videos.

Individual in-depth interviews

This non-formalized qualitative method is ap-
plicable for the simple reason that it is possible,
with a well-written interview guide, to obtain un-
distorted or not strongly distorted first-hand in-
formation. To formulate, clarify and immediately
double-check certain working hypotheses.

Surveys of different strata of the population

It is necessary to develop a questionnaire "De-
fining the success model of a female entrepre-
neur." Another variant of the name of the ques-
tionnaire is "Successful entrepreneurial activity
of women." The survey should be based on the
following questions: "Give ten examples of suc-
cessful entrepreneurs of our time", "Give ten ex-
amples of successful entrepreneurs of the past",
"If possible, explain why you chose them?", "Can
you add successful female entrepreneurs to this
list?", "If possible, explain why did you choose
them?", "What personal characteristics (proper-
ties) should an entrepreneur possess in order to
be successful in modern Russian conditions?"
"What personal characteristics (properties)
should a female entrepreneur have, to be success-
ful in modern Russian conditions?"

A study (survey) should be conducted on sev-
eral social strata: male entrepreneurs (small, me-
dium and large businesses), female entrepreneurs
(small, medium and large businesses), men

Industry managers
(processors, technology,
informals)

luck (Vgaua)

Failure (Heymaua)

With a professional
education

Success

(Vcmex)

With industry
experience

(young, middle-aged, mature, elderly), women
(young, middle-aged, mature, elderly). Teenagers
should be included in a special category of re-
spondents.

The methodology of selecting potential female
entrepreneurs.

Success models of women's entrepreneur-
ship and value-motivational structures

Figure 2 shows the Venn diagram "Segmenta-
tion of options for managers to succeed in the
industry" (regardless of gender).

Figures 3 and 4 show the widespread notions
of human success in Russian society, regardless
of their gender.

The structures of life values for men and
women engaged in entrepreneurial activity are
the same, but the accents and motivations are
likely to differ.

It should be noted that traditionally, the lead-
ing orientations and accents of women's behavior
in achieving and maintaining success have been
and remain serving the group, stability and reten-
tion of the group, responsibility and caution,
plasticity and orientation to compromise, while
men have autonomy of behavior, combining sev-
eral life styles, striving to seize resources, resist-
ing pressure, and the ability to and willingness to
make rapid changes in the process of establishing
your own business, the ability to act in times of
crises, risks and conflicts, demonstrativeness.

Non-industry managers
(procedures, organizational
regulations)

Without
professional education

No industry
experience

Fig. 2. Venn Diagram
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Fig. 3. The formula for success
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Fig. 4. Ikigai, the Japanese method of finding the "value of life"

The discrepancy between the male and female
internal scales of assessment of permissible activ-
ity can lead to significantly different assessments,
interpretations of the same phenomenon, behav-
ior, action, deed. A woman in a men's team is
sometimes forced to "play" according to male
norms and focus on the appropriate gender role
stereotypes that are important for a successful
leader. For example, they can confidently, con-
vincingly and correctly present their position
(ideas), launch team-building processes from

competent people, organize processes and priori-
tize tasks and their sequence, maintain a balance
of personal and business, maintain a sense of
self-worth and their value (competence).

It is very important to describe clear criteria
for the formulation of a particular success model.
Example. The success model (according to O.Y.
Klochkova), which distinguishes Protestant
(American), Soviet, ascetic, hedonistic and com-
promise success models [Klochkova, 2003], can
be transformed into the matrix shown in Table 2.
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Table 2. Success models

The success

Primary focus on satisfaction of needs

model Public A compromise Individual
"American" (Protestant). _ .
Hedonistic. Hedonists rate]
Adherents, as a rule, are sup- . ..
" their standard of living
» [porters of the "European|
z " . ) somewhat lower than repre-
= [path" for Russia, although/The Compromise Group :
) ; sentatives of other groups
5 [some of the respondents in|... o
S [, B . (perhaps this is due to the
o, [this group chose the "speciall "
) . ! fact that they are more "fixat-
& jpath" for our country as their ed" on material problems)
= |preferred one. P '

A compromise

The Compromise Group

A compromise group.
\Amorphous. They consider|
their standard of living to be
average. It is a very conform-
ist model, adherents prefer to
"go with the flow", accept the

reotypes in society and their
small group, and do not set
themselves ambitious goals.
"To be no worse than others."

The Compromise Group

prevailing postulates and ste-| "

The Soviet one. Increased
interest in politics, sympathy|

forces, with a low level off...
political distrust. They prefer|
a "special path" for Russia.

The primary focus on the acquisition of benefits

Spiritual

for a wide variety of political The Compromise Group

Ascetic. Those who have
chosen the ascetic model
have no sympathy for any]|
political forces and have no
preferences when answering
the question of which histori-
cal path Russia should fol-
low.

Barriers for women who are entrepreneur-
ial

Financial barriers

Sometimes there is a significant difference in
starting opportunities even for the heirs of entre-
preneurs, especially if they cannot succeed.

Legal barriers

There is a trend in the Russian Federation for
women to acquire the status of self-employed.
The business community has recognized the need
for legal regulation of women's entrepreneurship
as a socio-economic phenomenon with signifi-
cant potential for micro and small businesses.
Legal research on this topic is extremely sparse
and fragmentary. There is no state doctrine of
women's entrepreneurship in the Russian Federa-
tion. There is also no in-depth study of the rele-
vant terminology and legal mechanisms. Some-
times we have to talk about legitimizing the very
term "women's entrepreneurship”" because It
should be defined by gender as opposed to male

entrepreneurship, which is difficult to do. Entre-
preneurship is a universal form of activity, and
the existing legislation has no gender differences.
[Index of women's entrepreneurial activity].

Information barriers

Digitalization as a factor in the development
of women's business has a positive effect on
meeting the information needs of self-employed
women. However, the horizons of businesswom-
en are not broad and systematic, they are usually
less informed and methodologically pre-
pared [Kashina, 2020].

Market barriers

It is possible to list a limited number of sectors
of the Russian economy where there is a signifi-
cant representation of women, for example, ser-
vice, trade and maintenance, consulting, manu-
facturing, transport, construction, medicine. In
these industries, women have the opportunity to
engage in entrepreneurship.

Barriers to business relations
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Women sometimes underestimate the role of
personal contacts and connections, the benefits of
mutual services, protectionism and informal rela-
tionships. Suspicion and intolerance towards pos-
sible rivals, and rivals include all those who, at
least in some way, stand out from the general
mass, do not allow women to unite into one
"team" and cooperate effectively, helping each
other. However, there are associations of busi-
nesswomen or committees in business communi-
ties for the development of women's entrepre-
neurship.

Educational and professional barriers

These barriers exist and are gradually being
smoothed out.

Socio-psychological barriers

The inertia of mass consciousness, values, and
stereotypes, sometimes negative, regarding suc-
cessful women's entrepreneurial activity. Women
are more emotional, their mood is more subordi-
nated to physiological processes, sometimes there
is a low level of pretensions to success and a lack
of professional ambition. If many people expect a
woman to be diligent, accurate, and punctual,
then she loses her initiative, independence, de-
termination, and independence. There are such
phenomena as self-doubt, risk aversion. Howev-
er, a career woman tends to have a high level of
ambition and high self-esteem. On average,
women start taking care of their personal careers
much later than men. The results of sociological
surveys, especially among teenagers, indicate
that men (78%) are more often mentioned (re-
membered) as successful people than women
(21%) [Bukhalenkova, 2014]. We must remem-
ber that there are fears of loss of femininity, at-
tractiveness to men, and possible retribution for
success - social rejection.; underestimating (belit-
tling) one's professional competence, prospects,
and achievements in order to maintain relation-
ships; concern about maintaining meaningful
family relationships, and lack of attention and
time devoted to family members. Family support
is very important for a female entrepreneur. Re-
mote employment is attractive for women, which
makes it possible to ensure successful parenthood
(motherhood).

Discussion

According to the small number of publications
given in the literature review, the problems of
women's success in entrepreneurship have not yet
been sufficiently developed. Existing research is

mainly devoted to motivation or avoidance of
success, criteria for evaluating specific successful
activities, and the personal gender characteristics
of women entrepreneurs.

It is probably necessary to strive for a bal-
anced combination of three mutually comple-
mentary approaches in public policy.:

- Women's entrepreneurship is a reserve for
economic growth that can outpace the growth of
entrepreneurship as such.

- Women's self-employment makes a signifi-
cant contribution to the creation of additional
jobs and helps to reduce unemployment, which
reduces social tension in the country.

- Women's economic independence and its
enhancement affect the cultural values of society
and the goals of society's development based on
them, from education (education and upbringing)
of the younger generation to foreign policy is-
sues, goals and achievable intermediate and final
results.

Conclusion

Success is a multi—valued psychological phe-
nomenon reflecting gender-based social beliefs
and stereotypes. The concept of success is under-
stood as career growth in a profession, an event
of recognition, a high social and public assess-
ment, a sense of satisfaction from achieving a
difficult goal, a high prestigious status in the self-
realization (self-improvement) of a person's per-
sonality.

Gender stereotypes that dominate in society
distort the concept of "success", introducing a
domestic focus into the conventionally feminine
spheres of activity, a domestic family focus, and
professional career ones into men's ones. The
"natural" division of labor (activity) into purely
male and female is overcome, but with great dif-
ficulty and difficulties, by gender barriers. For
this reason, any theoretical and empirical re-
search on changing the social roles and statuses
of women, including women entrepreneurs, is
relevant.

The strengthening of the position of women
engaged in entrepreneurial activity in modern
Russian society is an economic, political and so-
cial trend, but it generates a whole range of prob-
lems and problems, starting with private harmo-
nious or inharmonious relationships in the family
and ending with dramatic changes in the demo-
graphic situation in the country.
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It is important to understand the specifics of
ideas and the dynamics of doubts of different
segments of the male population about the suc-
cessful entrepreneurial activity of women. The
behavioral strategies of a woman (successful in
life and/or in work) who performs traditional and

non-traditional statuses are interesting and useful
for the development of society and its economy.

The answer to the research question posed in
the introduction: "Is there a formula for success
for women's entrepreneurial activity?" is likely to
be positive.

non-traditional roles, acquires traditional and
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Annomayun. AkKmyanoHocms 0GHHO20 UCCIE008AHUSA COCTNOUM 6 MOM, YMO 8KAA0 HCEHCKO20 Npeo-
NPUHUMAMENbCMBA 8 IKOHOMUKY mpebyem Memo00102UuecK020 0CMbICIeHUs 0CObeHHoCmell e20 (hyHK-
yuonuposanus. Obvekmueno, 3aguxcuposana merHoeHyus — MpaouyuoHHble KyIbMypHO-COYUATbHbIE
HOpMbl NOCMENeHHO MeHsamcs, ocobenno Ha gone CBO u macuimabHbiX 3KOHOMUYECKUX CAHKYULL.
Memodonozuueckue nooxoovl, Memoosbl U MEMOOUKU, A MAKIHCEe MOOeNU U KOHKPEMHbIL UHCIMPYMeHmMAa-
putl, NPUMEHUMDbIU 8 YCA0BUAX OPAMAMUUECKU MEHAIOULEUC POCCULICKOU U MeHCOYHAPOOHOU Ou3Hec-
Cpeobl HYHCOAIOMCS 8 YMOUHEHUAX U A0eK8AMHbIX U3MEeHeHUusX. Aémop cuumaem, umo 6apvepul (hu-
HAaHcoBble, UHPOPMAYUOHHBIE, DPbIHOUHbIE, OeN08bIX C6s3ell, 00PaA308amMeIbHO-NPOPdECCUOHATbHDIE,
KYIbMYPHO-UCmopuiecKue), npenamcmeayoujue noaIHOYEeHHOU CAMOCMOAMENbHOCMU HCEHWUH 8 DU3He-
ce (0COOeHHO 8 MUKDO, MAOM, CpeOHeM) 00JICHbL Obimb npeodonensl. Cywecmayiom )y COYuaibHbIX
aKmopog (20¢y0apcmeenHbixX, HenpagumelbCMEeHHbIX, YaACMHbIX) U MO2Ym ObIMb CO30aHbl YNpAsieH e-
cKUe UHCMPYMeHMbl, 0becnequsaoujue HeeHUWUHAM-NPeOnPUHUMAMeNsiM YCMOUYUGblll U KayecmeeH-
HbIlL 0OCMYN K pecypcam, HeoOXooumvim OJisi YCHEUWHO20 pa3eumus npuHaoiexicaweco um OusHeca.
Cywecmeyem u gpopmyna ycnexa 071 npeOnpuUHUMAamenbCKOU AKMu8HOCMU JHCeHWUH ?

Knrwuesvie cnosa: oicenckoe npeonpuHuMamensCcmeo, CAMOCMOSMENbHO 3AHAMble JHCeHUJUHDL,
npeonpusimus, NPUHAOEHCAUUe HCEHWUHAM, MOOelb YCnexd, 2eHOepHOe HePABeHCMB0, NPOCMPAHCMEO
B03MOJICHOCIET, 20CYOAPCMBEHHASL NOOOEPIHCKA HCEHCKO20 NPEeONPUHUMAMENbCIEA.
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